
Let’s Build  
Your Brand, 
Franklin.



Big Idea.



We’re not  
rebranding Franklin.
We’re crafting a clear 
represenation of what 
Franklin already is.

Consistent  
Communication
 
Efficiency  
Across All Town  
Departments

Pride &  
Acknowledgment



Phase 1.0  
Brand Direction
We'll take an objective look at the 
current visual identity, dissect data 
and survey results from citizens and 
business owners, and look at examples 
of successful re-branding work. This 
work will culminate in the tagline / 
slogan creation and mood boards 
that will serve as the North Star as we 
forward into Visual Development.

Phase 2.0  
Visual Development
Pencil meet paper (or pixel meet 
screen). This is where the magic starts 
to happen and visuals start to form. 
Based on the scope of the project, 
concepts for both the mark and type 
are developed well as execution in 
color and how the logo looks in use 
(swag, collateral, etc).

Brand Architecture is important during this 
time to make sure the logo and type can 
be extended across different departments, 
initiatives, events, etc.

Phase 3.0  
Buildout
After the final logo has been approved, 
the full suite of assets will be created 
including:

•	 �Digital and print-ready logo files 
for all approved lock-ups and color 
ways

•	 Brand guidelines

•	 �Editable and non-editable templates 
for stationery, email signatures, 
avatars, etc.

•	 �Mock-ups and design direction 
for vehicle wraps, wayfinding, and 
exterior / environmental signage



Franklin is found at the intersection 
of tradition and progress. 

Our small-town values, deep 
commitment to education, and 
shared vision for thoughtful 
development preserve our rich 
history while creating a brighter 
future for generations to come. 

This isn’t just any town—it’s Franklin.

The First 
of Many.

Phase 1.0  |  Outcome



STRENGTH BALANCE MOMENTUM BRIGHT

CONNECTION ACCESSIBLE SURPRISING PRIDE

STABILITY DELIBERATE LITERAL MINDFUL

BLUE +  
GREEN

YELLOW + 
ORANGE NEW ENGLAND CLASSIC

UP /  FORWARD ATTACH COMPLIMENTARY PRESERVE



Let’s Go.



Phase 2.0  
Visual Direction

Tenets



To Thine Own  
Audience Be True

At the end of the day, this isn’t 
for you. It’s for them. We are 
creating a visual expression 
of your audience’s feelings, 

emotions, and the understanding 
of the town...not our personal 

stylistic likes and dislikes.

Art ≠  
Design

Design is not subjective; 
there’s little to no room for 

interpretation. You have 
minimal time to convey 
why you exist, why that 

matters, and why someone 
should engage with you.

Know The  
Limitations

Every project has its guardrails. 
Who is using these materials? 

How familiar are they with 
design? What are the future plans 

for the work? Thinking long-
term is imperative for successful 

implementation and adoption.

Three Tenets of  
Visual Identity Work



No Creative 
Department

This visual identity has to thrive in a layman's 
world with layman's tools (and still look great).

Whether it's being used across different 
departments or printed on various materials, 
this identity needs to work for everyone, 
anytime.

Scalable

Using custom fonts or licensed assets could 
end up costing tens of thousands during 
implementation. 

Mindful of 
Extra Cost



Phase 2.0  
Visual Direction

Concept A



TOWN OF FRANKLIN  |   CONCEPT A



Green Spaces &  
Growth

Knowledge & 
Education

Institutional 
Foundation

Stability & 
Protection

TOWN OF FRANKLIN  |   CONCEPT A

PRIMARY LOGO BREAKDOWN



TOWN OF FRANKLIN  |   CONCEPT A

LOGO SYSTEM

DEPARTMENT CO-BRANDING DEPARTMENT SUB-BRANDING

BADGE VARIATIONS



TOWN OF FRANKLIN  |   CONCEPT A

LETTERMARK AND LOGO RESPONSIVENESS



TOWN OF FRANKLIN  |   CONCEPT A

SUMMER  
CAMP

LOGO IN USE



TOWN OF FRANKLIN  |   CONCEPT A

LOGO IN USE

VOTE 
TODAY
Make your voice heard!

Every vote shapes our 
community and nation's future. 
Take a stand for what matters 
most. Vote today and help build 
the change you want to see!

7 a.m. 
8 p.m.



TOWN OF FRANKLIN  |   CONCEPT A

LOGO IN USE



Phase 2.0  
Visual Direction

Concept B



TOWN OF FRANKLIN  |   CONCEPT B



#1  
Integrated With 

Serif F

Custom Serif 
F with Thicker 

Stem

Angled Bar  
to Indicate  
Movement 

Red = Default "F" 
Blue = Custom "F"

MONOGRAM BREAKDOWN

TOWN OF FRANKLIN  |   CONCEPT B



TOWN OF FRANKLIN  |   CONCEPT B

LOGO SYSTEM

DEPARTMENT SUB-BRANDING (L)COLOR & SIZE VERSATILITY DEPARTMENT SUB-BRANDING



TOWN OF FRANKLIN  |   CONCEPT B

LOGO IN USE



TOWN OF FRANKLIN  |   CONCEPT B

LOGO IN USE

MAPLE HILL  
PLANNING SESSION

The Town of Franklin is 
developing Master Plans for 
Schmidt's Farm & Maple Hill. 
Please join us for an in-person 
meeting with cider and donuts!

WHERE: 

Franklin Senior Center

10 Daniel McCahill Street

Franklin, MA 0203

WHEN: 

October 16, 2024 

4:00PM to 6:30PM



TOWN OF FRANKLIN  |   CONCEPT B

LOGO IN USE



Phase 2.0  
Visual Direction

Concept C



TOWN OF FRANKLIN  |   CONCEPT C 



MONOGRAM LOGO BREAKDOWN

TOWN OF FRANKLIN  |   CONCEPT C

Intertwined 
Script "F"

Heritage Letter 
"T"



LOGO SYSTEM

TOWN OF FRANKLIN  |   CONCEPT C

DEPARTMENT CO-BRANDING COLOR & SIZE VERSATILITY



LOGO IN USE

TOWN OF FRANKLIN  |   CONCEPT C



TOWN OF FRANKLIN  |   CONCEPT C

LOGO IN USE



LOGO IN USE

TOWN OF FRANKLIN  |   CONCEPT C



Phase 2.0  
Visual Direction

Let's Recap





Phase 2.0  
Visual Direction

Next Steps




